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Communication

with meaning

Adrian Gamon (e

Brand Experience & Communication Strategist e Sociologist »
Keynote Speaker & Trainer (EN/PL) ® LinkedIn e Social Selling e
Personal Branding e Al e Storytelling e Filmmaking “II
adriangamon.com

Tematyka tresci: #linkedin, #strategia, #storytelling, #socialselling i

#personalbranding

Krakaw, Woj. Ma
> Szkolenie LinkedIn 25.01.24= (£
14 015 obserwujacych - 500+ kontaktow

polskig, Polska - Informacje kontaktowe

@ 7

adriangamon.com - strateg
marketingowy i trener
LinkedIn

AGH University of Krakow

(Dodaj czesé w profilu) (Dodaj przycisk niestandardowy) ( Wiecej )

Swiadczenie ustug

4

Konsulting marketingowy, Marketing cyfrowy, Marketing marki, Marketing mediow spotecznosciowych, Marketin...

Pokaz szczegoly
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Kto zna wroga i zna siebie, nie bedzie zagrozony

choéby i w stu starciach.

Sun Tzu
Sztuka wojny




Linkedln juz jest
naszpikowang Al

platforma spotecznosciowg



Linkedin od poczatku 2023 roku wprowadzit ponad 200 zmian,

z czego spora czesc¢ zwigzana jest z wykorzystaniem Gen-Al



Linkedin users in Poland

B o.cmber 2023

38 6600000

18-24 25-34 35-54

ﬂ MNapoleonCat.

55+
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Neuroinsight Lab
by SeeWidely




Jaka jest zwykle kolejnos¢ przegladania tresci:
1. Zdjecie profilowe (logo)

Imie i nazwisko (nazwa marki)

Grafika (jesli jest)

Dane na temat reakcji pod postem

N WN

Tresc postu (nagtdwek, rozwiniecie, zakornczenie/CTA)



Gen Al na Linkedlnie: Twoje doswiadczenia i oczekiwania - ankieta

2. W jakich celach gtéwnie korzystasz z Linkedina? (mozesz wybra¢ kilka odpowiedzi)
90 odpowiedzi

Networking (budowanie relacji... —B65(72,2%)

Promocja (budowa) marki osos... —55 (61,1%)
Promocja firmy —45 (50%)
Budowa zasiegu / dystrybucja t... —45 (50%)
Pozyskiwanie klientow / sprzedaz —25 (27,8%)
Poszukiwanie pracy —29 (32,2%)

—1(1,1%)
edukacja i poszerzanie horyzo...| —1 (1,1%)
praca dla klientow (content, roz...| —1 (1,1%)
Prowadzenie kont firmowych kli...| —1 (1,1%)

przede wszystkim edukacjaid...

Obserwowanie rynku| —1 (1,1%)

0 20 40 60 80

Dla 72% ankietowanych najwazniejsze na LinkedInie
jest budowanie relacji z innymi



Wyzwania badanych, czyli jak Al moze Ci poméc:
1. W uzupetnieniu profilu

2. W tworzeniu angazujacych tresci

3. W zwiekszeniu widocznosci (zasiegu)

4. W organizacji aktywnosci

5. W budowaniu relacji

+ Przy tym jak zachowa¢ spéjnosé i autentycznosé?



Kilka refleksji po kilku miesigcach uzywania ChatGPT4:

Opublikowatem wiecej —w 1 miesiac tyle postow ile w ciggu pot roku

Mam wieksza w tatwos¢ w tworzeniu, wyrazaniu sie

Moje posty sg dtuzsze, bardziej angazujace, srednio z wiekszymi zasiegami

Mam wrazenie, ze nauczytem sie lepiej pisac w ogole

Mam wrazenie, ze tez mam wiecej komentarzy i interakcji. By¢ moze dlatego, ze czuje sie
pewniej zachecajac do dialogu kiedy lepigj sie wyrazitem z pomoca GPT

W trakcie uzywania GPT zaczatem dawac wiecej wktadu merytorycznego w posty np. jesli odsytam do
kursu to nie pisze tylko o kursie. Ale to moze po prostu moja ewolucja w pisaniu, na ktorg GPT mogt tez
miec wptyw

Trzymam sie zasady nie kopiuje, ale wspieram sie, bazuje mam moim wsadzie, ChatGPT uzupetnia moje

mysli, redaguje, rozszerza perspektywe, daje mi feedback.
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W czym moze Ci pomoéc Al?

J—

Dobdr stow kluczowych
Optymalizacji zdjecia profilowego
Utworzenie nagtdwka

Sekcji o mnie

Opis doswiadczenie zawodowego

Dobdr umiejetnosci

N o oA WN

Tres¢ rekomendacji
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Profile Pic Maker

https://pfpmaker.com/



https://pfpmaker.com/

m Q Search n 2 Q
Home My Networ Jobs Messaging
& PREMIUM X
Enhance your profile BETA
Stand out for almost 2x as many opportunities. Try our new Al-powered assistant to strengthen
your profile.
# E%ance
N4

Freshing

Sarah Klng o) (She/Her) (

Sr Health Coach E

_ ) . Mary B. Curry College of
Talks about #healthandfitness, #nutrition, #meditation Health Science

Contact info

and #mindfulliving

Phoenix, Arizona, United States

14,371 followers - 500+ connections

Open to 'i Add section E\ More /‘

2 ¥ 3
ficatio Me » Learning
Edit public profile & URL o
Add profile in another ()
language

Find out more

FixDex

People also viewed

Alma Cox - 2nd [

Designer at Mintome

(+ Follow )

. Francisco Banks - 2nd [Tl
5 Rogers University 20' Computer
Science & Art

( v Following :_;.



m Q Search

Analytics & tools
Post impressions past 7 days 643 v42.6%

Communication
with meaning

Adrian Gamon

Brand Experience & Communication Strategist e Sociologist e
Keynote Speaker & Trainer (EN/PL) e LinkedIn e Social Selling e
Personal Branding e Storytelling e Filmmaking e Ecology & CSR
adriangamon.com

Bezptatny raport Linkedin >> (§

12,286 followers - 500+ connections
. : 4 R
KAdd profile sectlon) L More )

Providing services

AGH

Edit public p

Promowana

Spotot

Unlock
shipme

Call fa
DPSP is
8§ to powt

@ 7

adriangamon.com - strateg
marketingowy i trener

LinkedIn
People you
AGH University of Science From vour sck
and Technology )
Piot
' Ucze
AGH
//T
I\ at

, —

Marketing Consulting, Digital Marketing, Brand Marketing, Social Media Marketing, Content Marketing, Marketin...

Show details

Piot
& drin

wrerel

aree I"fl ow Upgrade to Premium

Let's Optimize

Set your LinkedIn profile up for your
dream job. Use these tried-and-tested
strategies to give your LinkedIn profile a
much-needed makeover.

Start Optimization

©- O

C Refresh

Profile Photo @ >
[&] Banner @ >
= Headline >
=5 OpenTowWork @ >
© Location @ >
oo Connections & >
New Al Feature

@ About @ >



https://chrome.google.com/webstore/detail/engage-ai-openai-gpt-for/nelhhkchoapcbpcgpmmiahfkcdhgecaf
https://chrome.google.com/webstore/detail/careerflow-linkedin-optim/iadokddofjgcgjpjlfhngclhpmaelnli
https://appsumo.com/products/breakcold/?utm_source=breakcold-share-link&utm_medium=social&utm_campaign=breakcold-share-link-181013-1834410

sie jak ekspert od marki osobistej, ktdory optymalizuje profil
obisty na LinkedIn.

ChatGpT: Pracuje jako [stanowisko] 1 zajmuje sie [moje obowiazki].

propozycja nag+éWka W ramach 3 frameworkdw, przygotuj po 3 pr je nagidéwkow (LinkedIn

profile headline) :

1. Job Title at Company Name | Industry | Outcome Statement | Reason to
follow you on LinkedIn
2. Personal Branding Statement | Job Title at Company Name | Keywords |
Personal hob

przyk*ad: 3. Biggest s 5 .S Main specialization | Unique Value Proposition

httDS'//ChatODena|Co Opisz moje stanowisko z rdznych perspektyw.
_ Zwroc je ie nazwe frameworku i propozycje, bez dodatkowych komentarzy
m/Share/f634BO6b komentarzy. Pisz w j. polskim.

85Cf—4088_85b6_ stepnie, na podstawie powyZ Dropozycyi ygotuj kreatywnych,
iagajac uwage nagiow.
7336d720c70c¢

t##

Stanowisko: [Twoje stanowisko]

Firma: [Nazwa firmy, w ktdrej pracujesz, w przypadku freelance nic nie
wpisuj]

Moje obowigzki: [Zakres obowigzkdw, np.: przygotowanie strategii,
analiza stow kluczowych, optymalizacja strony, wspoipraca z
copywriterami. ]



https://chat.openai.com/share/f634306b-85cf-4088-85b6-7336d720c70c
https://chat.openai.com/share/f634306b-85cf-4088-85b6-7336d720c70c
https://chat.openai.com/share/f634306b-85cf-4088-85b6-7336d720c70c
https://chat.openai.com/share/f634306b-85cf-4088-85b6-7336d720c70c
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m Q Search ® :: = P -9- “3

Home My Network Jobs Messaging Notifications Me ¥

13,389 Connections
: M Sort by: Recently added ¥ [ Q_ search by name ] Search with filters
Podpowiedzi
° s e TIINA JARVET
WI a d O m OSCI d Ia Career Strategy Consultant. Headhunter on your side & Sourcing talent to multin

ationals 4 Guiding 40+ women from feeling stuck and unappreciated to being ... Message

/\ Kevin D. Turner

| Brand to Land: Eliminating Personal Blanding™ with the Sharpest Tools &
Strategies for Your Professional Success. Branding | LinkedIn Profile Optimiz....

nowych

Message ) *

Kontaktow
(LinkedIn)

Jeff Young
#TheLinkedInGuru (Teacher), Professional Networker, Volunteering - getting paid
in 3 "Cs", Coffee, Conversation, and occasionally Chocolate! Please click the Fo...

'.'.
@ John Espirian
(o]

Message .

Relentlessly helpful® LinkedIn nerd. Espresso+ community leader. Author, Conter Message .
t DNA. Solo & group LinkedIn training. Not a douche canoe %




September 11, 2023

W 2-3 zdaniach, w nieformalny, ale profesjonalny sposab, podzigkuj za przyjecie do
kontaktow. Zaoferuj moje wsparcie w zakresie pomocy w budowaniu marki osobistej.

ChatG PT: Odbiorca jest Iza.

Przygotuj 3 zréznicowane propozycije.

Pisanie wiadomosci

. Czesé Iza! Super, ze jestesmy teraz w kontakcie. Jesli kiedykolwiek bedziesz potrzebowac

i ko m e nta rzy | pomocy w kwestii budowania marki osobistej, daj zna¢. Chetnie pomoge!

. Hej Iza! Dzigki za dodanie do kontaktow. Wiesz, zawsze jestem tu, jesli chcesz pogadaé o

budowaniu Twojej marki osobistej. Mam kilka pomystow na start!
3. Witaj Iza! Fajnie, ze jestesmy w tej samej sieci. Kiedykolwiek bedziesz gotowa podbié swiat

ze swojg marka osobista, jestem tu, zeby Ci w tym pomoc!
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llos¢ interakcji * czas interakcji x wartos¢ tresci wg Al



&

Juana Poareo - Znd 20m =+
Accessibility Consultant and Advocate | Content Creator | Hot . addi...

This begs the question, Why do they make it so difficult to get HELP?!
Definitely saving this post for when the inavitable happens. Thank you
so much for keeping all of us in the loop!

Something interesting did happen yesterday. As | was commenting on
a past, | typed the word "id*ots" and when | clicked Send, a warning
popped up, saying that this particular word has caused other people's
accounts to be suspended and | could edit the word out to avoid that
happening. |s this a new feature, Kevin?

Insightful - &1 Reply

t I:i.ﬁ.-:ld a reply... I @ a)

Richard van der Blom - st ZHm =ee
Suppaorting sales and marketing teams to master Linkedin ™ for Bran...

This is gold! Thanks for sharing this with the Linkedin community.
Like - €1 | Reply

Michael Refuerzo, CPD, CPT . 1st BIm ===
System & Metwaork Administrator | Chief Program Officer | Incoming ...

This is great to know, Kevin!

Thank you for sharing.

¥ e [ T

Abow
Prriwy
Adve

Linked
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Z pomoca Al mozesz m.in.:

1. Tworzy¢ tresci spdjne z tonem i stylem, strategia wypowiedzi
2. Tworzy cate posty

3. Tworzy¢ harmonogramy

4. Tworzyé multimedia

5. Otrzymac¢ informacje zwrotna i optymalizowaé tresci



Pomysty na posty

LinkedIn

m Q Search L
Home

Analytics & tools
Wednesday, May 10

Analytics

Monitor your performance at a glance or get deeper
below.

= @

Jobs Messaging

insights by clicking into your analytics

8,188 10,644
Post impressions Total followers
4129.3% past 7 days 40.4% past 7 days

1,079 449
Profile viewers Search appearances
Past 90 days Previous week

Ideas for your next post
Share what you know. These suggestions are based

Marketing Marketing Strategy

on the top skills listed on your profile.

Social Media Marketing

What are some good How do you measure What are some

.. n

=

o 9

Notifications K For Business v Navigator
Promoted
HB|S
4 EXECUTIVE
EDUCATION

‘We make marketing Lead with purpose
easier. Virtual and in-person

Our websites coma with ~ Program: Growing as a

built-in marketing tools  Purposeful Leader. Apply

1o help your business now.
grow.
Learn more Learn more

About  Accessibllity  Help Center
Privacy & Terms ~  Ad Choices
Advertising  Business Services ¥

Get the Linkedinapp  More

Linked [ Linkedin Corporation @ 2023



Tworzenie zarysu postu

(LinkedIn)

@ Q, Search

Chin Chou - 1st
Publicist
30m-®

I'm #hiring for an open role. Know anyone who would
be a good fit? If you are interested, apply below.

Article Accelerator
Job by Qustia

Austin, TX, US - Remote
Est. $150-190K/year

ﬁ@ 3 connect
View job

o018 2 comments
& ® X

Like Comment

Leticia Travieso - st
y Photographer + Storyteller
23m-®

ns work here

Yesterday was my #firstday at Flexis!! What an
#amazingcompany, | have to say. | give credit to my
wonderful team at Freshing for an easy and seamless
transition out. A huge thanks to Emily Rincon for
taking a chance in reaching out to me and ...see more

A
B
20 s =

Home My Metwork Post Notifications Johs




Generowanie grafik.
Integracja
Zz Microsoft Designer

sonal
Tools
ional
din
rate
raker

®
® 2 =2 o a2 3
Heme My Network Jobs Messaging Notifications Me +
; LinkedIn Ne
Start a post
. e USheatw
A — 17hago-5
[ai] Photo B3 video /£ Design HEZ Write article
e Manufact
12hago - 1
Sort by: Recent v
T New posts * Modelo's
& Kevin D. Turner - Yuu UL 13hago - 2
Brand to Land: Eliminating Personal Blanding™ with the Sharpest Tools...
® 5d - Edited - ® * Appletor
1hago - 19
If a picture is worth 1000 words .
and on [In], its available 24/7/365, sl Cosuitalb
working for or against us, Whago- 2
why do so many accept the "3 Shades of Gray" Default [Background phota] Show mot
banner?"
That bland, blank banner subliminally says to our profile visitors: About
P I'm OK with whatever's there Privacy
P I'm not very creative Aclvartic
P | didn't know | could change it o
P | just don't get this [In] thing
Linked[[

st...

Accepting this Default is committing Personal Blanding™: the intentional or
inadvertent act of demarketing or making oneself appear generic, dull, boring,
weak, plain, flat, commonplace, tedious, vanilla, dreary, tiresome, monotonous,



ChatGPT:

Tematyka postow

Przyktad:

https://chat.openai.com/sh

are/5306706a-4dbf-468a-
9de7-82523723ee23

PROMPT (PL)

Jestem [stanowisko]. Pisze z mysla o [grupa docelowa]. G#dwne
tematy, ktdore poruszam to [stowa kluczowe]. Przygotuj propozycje
kilkunastu tematdéw, opisujac w 2-3 zdaniach zarys tekstu 1 1
kluczowg korzysé, ktora wynika dla czytelnika 2z przygotowanego
tekstu.

Stanowisko: Specjalista

Grupa docelowa:
[Charakterystyka grupy docelowe,

Stowa kluczowe:

[Lista siéw kluczowych,



https://chat.openai.com/share/5306706a-4dbf-468a-9de7-82523723ee23
https://chat.openai.com/share/5306706a-4dbf-468a-9de7-82523723ee23
https://chat.openai.com/share/5306706a-4dbf-468a-9de7-82523723ee23
https://docs.google.com/document/d/1kd6z4DEDVnwEIfdldE7cL2df7kctpe1N3fcsrU9SUos/edit#heading=h.dpygj658x70b
https://docs.google.com/document/d/1kd6z4DEDVnwEIfdldE7cL2df7kctpe1N3fcsrU9SUos/edit#heading=h.dpygj658x70b
https://docs.google.com/document/d/1kd6z4DEDVnwEIfdldE7cL2df7kctpe1N3fcsrU9SUos/edit#heading=h.3iwxc9e1mha3
https://docs.google.com/document/d/1kd6z4DEDVnwEIfdldE7cL2df7kctpe1N3fcsrU9SUos/edit#heading=h.3iwxc9e1mha3
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Strategia marki osobistej z ChatGPT m.in..:

.. Sprawdzenie spdjnych celdw

1. Dobdr grupy docelowej + rekomendacji sieci kontaktéow

1. Okreslenie koncepcji komunikacji: m.in. tematyki i big idea

V. Wyznaczenie KP|
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Linkedln Learning
Al-powered
coaching

m Learning

M Home

Carger Jaurnay

4 Learn with Al

W iy

Topics

E cerifications

& Role Guides

{} Code Challenges

Skill Azzeszments

What do you wast

+

Learn with Al

i Pufa, | offer Al-powered coaching that can hep you improve as 3 kader or maneger at Freshing.
sk me about specilic challenges you're facing at work and Ml gather advice and exampies from the
Linkirdin Learming library that can guide you

Your conversatians will Fat B SRS Wit yOur comgay,
Resporses will be personalzed based on

? Curront role Frodust Markoting Manager @ Caraer goal: Geow sed advance In your role. £

Skl folowed: Marketing Steategy, Digital Marketing, and 11 =am  gF

Mot sure where to Start? Try these examples:

+ How can | deliver constructive fesdback?

+ How can | delegate tasks and responsibility effectively?

+ \What strategies can | use to enhance my professional brand?




Recruiter 2024
Asystent Al

= m Recruiter Q
+ 4
Welcome back, Camilla n i h
R -
4 Show me people who work for my competitors 4 Where is the most talent located?
Continue your recent work Upcoming
Reminders Phone screens

Sales executive

o 27

Recent project activity

July

( Suggested projects ~ ) ( Lastused by me ~ ) 28

goal progress. Learn more

= §en|or buyer

== On track for the h

Lotest sctity 31

D) Michael Jimenez saved 12 profiles. Yesterday

Phone screen
1:00am - 1%:15m

) condace Gilchrist
Phone scr.efn

& reixminestrom

Reminder

e Johanna Waren

Phone screen

B secansoyee

(-]

o€



Al Search Tools w
Sales Navigatorze

NAVIGATOR

<7 Filter with a1 View tilters (3]

Leod Filters Selected Cloar all

Funcsion: Maretiy
Senkority Divector Vi
Geography) San Franciace Ray Area, Sacramento +0
Accoent; ClowdSecure

¢ Cur
soach
Great! How would you bast describe yout ident
Euyes persona? Focus on their departmes/

function, seniority level, and geography fo get the
best resuits.

Marketing decision makers in Northerm
Caiformia
@ Added 3 filters Save as persona
Here you got A strategy to censider is leveraging
Nidden alfes who are famiiar with your compatry

and colleagues.

To impren your results, tey adding s additionsl
fiter %o target these altes.

+ Search for past customors @

+ Search for leads following your company

Tell me what you're looking foe

256 results

Cherli Sparks - 15t  InCam
7 of marketing « CloudSecure

snrectons

Estela Araujo Q@ NetincRM
VP of Product markating - CloudSecure

Astride Page - %0 @ Notin CaM
Demand Goneration Markating Leader - CloudSecure

Huang - 39 B @ Hotin cay
Director of Marketing - CloudSecure

Serkan Boyce - 3 [3) @ wvotia Cem
Director of Marketing - CloudSecure

(A Nialew Muntar Gt B O st incan

Saved searches

Personas
e »
e #

2 Messagn

...

) @D

) G



Kampania
reklamowa

sJednym

kliknieciem”

in] Campaign Manager

Forecasted results 7days ~ @

Spend Impressions Website visitis
$1,690 - $1,730 6,400 - 9,600 3,750 - 4,050
Campaign details Edit
Name

Website Visit Campaign - 2023-05-01

Campaign group Objective Status
Al optimized campaigns Website visits Draft
Budget & schedule Edit 4 Assist

We recommend this budget based on your objective and historical trends to optimize the delivery of
your ads

Budget Schedule Goal & bidding strategy
$250 - Daily budget 5/15/2023 - 5/22/2023 Landing page clicks -
Maximum Delivery

Audience signals Edit 4 Assist

Tell us where to start by adding audience signals. As your campaign runs, e will leverage buyer
engagement to dynamically evolve your audience and maximize your advertising outcomes.

Top job functions Top interests

« Information Technology « Team leaders

« Product Management « Software development
« Program and Project Management « Process improvement

resven & @ @&

+ Assist

Cost per result

$2.15-$2.35

+

@ Your campaign is ready to review

This campaign will run continuously and reach
the audience consistently.

+ Campaign duration: 7 days

+ Campaign content: 5 ads

+ Budget: less than $250/day

+ Audience: Executive level job functions within
tech-savvy sectors

Your campaign is ready to go. Please review it, and let
me know if you have any questions.

To improve audience signal, you should consider

Add a data source to drive more leads

The campaign will regenerate after the data

Add a data source No, thanks
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Jak taczyé Al i autentycznosé na Linkedinie?

-| . Cztowiek na pierwszym miejscu. Traktuj Al jako wsparcie, nie jako gtdwnego tworce.
2. Personalizuj tresci. Uwzglednij swoj m.in. styl, ton, misje czy wartosci.

3. Unikaj powtarzalnych fraz typowych dla Al

4.Skup sie na relacjach. Przede wszystkim rozmawiaj

5. Zachecaj do kontaktu i kontaktuj sie

6. Dziel sie swojg perspektywa

7. Eksperymentuji ucz sie Al

8. Badz transparentny w uzywaniu Al



+ Dobre praktyki w korzystaniu z Al:
1. Al jako sparing partner w tworzeniu tresci

2. Stosuj rézne techniki promptowania

Nnp. Generated Knowledge Prompting
3. Personalna baza sprawdzonych promptéw

4. Testuj i sprawdzaj


https://www.promptingguide.ai/techniques/knowledge
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Whiosek z praktyki:
Od - 1000% do 1000% efektywnosci



Merytoryka jest wazna,
ale na koniec dnia

kluczowe sa zbudowane relacje!
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Jesli chcesz dosta¢ BONUS zawierajacy:

M - M m Q ) \"wnf'vw <=\=c :fz W ‘1-2”‘7 i
Kilka mocnych promptéw na Linkedln, I i = e
. ° oo g‘ rB‘:r‘ud :x?eorir;nce & Communication Strategist e Sociologist  Keynote Speaker & Trainer (EN/PL) o Link
liste zewnetrznych aplikacji Al na LI,
Polecane + 7

oraz dodatkowe zréodta.

okument Link Opublikyj

Liczbe kont na LinkedInie w Polsce
przekroczyto 6 000 000! % ...

Wejdz ma méj profil na sekcje
POLECANE

eeeee Al w praktyce na

Al na Linkedlnie w praktyce. Szkolenie LinkedIn & Al 11 f

www.linkedin.com/in/adriangamon/ ity ol i !
Spegjalnie dla uczestnikéw Adrian Gamon szkolenia Linkedin ’ A

InternetBeta Zobacz program >> €O 183 - 39 komentarzy k



http://www.linkedin.com/in/adriangamon/

Premiera e-booka
11 stycznia 2024

www.linkedin.com/in/adriangamon/

ADRIAN GAMON MATEUSZ CISOWSKI

SUKCES NA
LINKEDINIE Z Al

KOMPLETNY PRZEWODNIK BUDOWANIA SILNEJ
MARKI OSOBISTEJ


http://www.linkedin.com/in/adriangamon/

Chcesz by¢ na biezagco z moimi

materiatami i publikacjami?

www.linkedin.com/in/adriangamon/

Wejdz na méj profil i kliknij

,Obserwuj"” oraz zaznacz [\

Communication

Adrian Gamon (e
¢ Strateg marki i ekspert ds. social media e Socjolog e Mowca i

trener biznesu e Szkolenia Linkedin e Social selling e Personal

branding e Storyteliing e Film e Ekologia i CSR @ h

adriangamon.com

Bezplatny raport (4

ch « 500+ kontakty

€. 7 wspolnych kontaktow: Katarzyna Lampart (she/her), Sabina Gtuch i 5 innych os6b

Swiadczenie usiug
Konsulting marketingowy, Marketing cyfrowy, Marketing marki, Marketing mediow spotecznosciowych, Marketin...
See all details



http://www.linkedin.com/in/adriangamon/
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